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Unit 10: Engaging with an Audience in Creative Media Production

Assessment & Grading Recording Sheet

To achieve a Pass grade the learner must achieve all of the following 
criteria;

Assessment Criteria for PASS
R= Referral, S = satisfactory, HS = High Standard, 

VHS = Very High Standard

R S HS VHS Summary of Evidence/Reason for Referral

1.1 Analyse the characteristics of the audience for a
chosen creative media production activity.

X You have written a blog post detailing how an audience can be targeted, how social media can help to interact with an 
audience and researched your existing audience. You have conducted your own research as a survey and focus group to 
voice your initial ideas for your FMP.
You have used your analysis to develop your own ideas of how you will interact with your own audience.

1.2
Interpret research activity to develop ideas and creative 
proposals for a chosen audience.

X

2.1
Demonstrate independence in decision making in
planning and developing creative solutions.

X You have set up your own Facebook page for your film You have then gone on to interact fully with your audience by 
creating a crowdfunding site also. You have included a range of posts on the social media that you have used and 
engaged with your audience well. You have added detail to the about section and uploaded a lot of content. You have 
also linked your crowdfunding site to this. You have added content to the crowdfunding site too. 

2.2
Select appropriate media and processes to
communicate ideas for an identified audience.

X

3.1
Critically evaluate creative solutions against identified
audience characteristics.

x This is not complete. This post needs more detail adding to it to pass. It is rushed Emily. You have started well but need 
to add more, backing up comments that you have made and adding in examples for the pages analytics. 
Think about the different techniques that you could have used – polls, gifs, cinemographs, name that caption and explain 
did you use any of these? Where they successful?. I gave you all the link to the articles I found about these on FB. Add in 
some examples of the posts that did work better for you and then reflect on the campaign – what would you do differently 
next time or in future to add to this to help promote the film when you complete it for FMP

3.2
Critically evaluate and reflect on learning to inform
personal development.

x

Has the student passed the Unit? Pass: Referral:
x

Referral Actions:
Add more to the evaluation
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